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Business Function: PM USA 

Department: Event Marketing 

Job Code: 

Marketing 


Location: 120/12 

Position Title: Event Marketing 

Exempt: X 

Date: 5/17/99 

Coordinator, Marlboro Racing 

Non-Exempt 


Reports to Title: Manager, Marlboro Racing 

1. Position Summary: 


• This position is accountable for the development, planning and execution of the Marlboro Racing 
program for the Events Marketing Group. The program consists of sponsorship for track signage 
and hospitality media trailer in 14 markets in order to achieve the marketing objectives established 
by the Marlboro brand. The coordinator must develop a sound working relationship with the 
Manager, PM Legal, PM Sales, Brand, Public Relations, Purchasing, Materials Logistics, 
advertising promotion agencies, Corporate Affairs, financial controls, vendor supervision and 
evaluation of the current program and makes recommendations for future programs. 


2. Principal Accountabilities: (Use bullets & key descriptive phrases): 


• Develops, plans, initiates, organizes, and evaluates uniquely creative program components to 
meet Brand objectives within program timelines and budget. 

• Exhibits a thorough understanding and knowledge of Brand objectives and creative strategy. 

• Monitors the budgets and recommends cost effective and efficient uses of budgets. 

• Works in conjunction with the brand to develop creative briefs and program materials. Ensures 
that materials meet Brand and MSA guidelines for production and delivery prior to the first event. 

• Communicates fully with “client departments”, field sales force, advertising and promotional 
agencies to ensure support, cooperation, material requirements, scheduling and hospitality 
requirements are met for all program components. 

• Supervises two vendors who are responsible to coordinate all on track signage and hospitality 
media trailer of the event execution and execute name generation activities. 

• Works with third-party vendors, Legal, and Corporate Affairs to develop and implement training for 
all third-party vendor employees. 

• Provides on-site supervision either personally or through staff to ensure a successful event. 

• Informs manager in a complete and timely fashion of program plans and issues as they are 
developed and implemented to ensure the program meets the brand objectives. 

• Reviews, develops and recommends program enhancements and presents recommendations to 
manager for consideration. 

• Develops and executes informative presentations to Brand, Senior Management and other PM 
affiliates to provide a clear description of all program elements. 

« This position will also be responsible for additional programs that are not yet developed._ 


Source: https://www.industrydocuments.ucsf.edu/docs/slkm0004 
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3. Key Challenges (Indicate most difficult or challenging aspects of role): _ 

• Execution of race date events in 14 markets across the country. 

• Supervise the coordination of two separate agencies throughout the planning and executional 
process to ensure a successful event. 

• To ensure that all program elements are developed and executed within the scheduled date of 
each event. 


4. Critical Skills & Job Complexity (Not addressed in Section 2): _ 

a. Unique Knowledge & Experience: 

• Highly developed organizational skills in order to lead and direct project teams. 

• Highly developed leadership and team building skills 

• Highly developed written and oral communication skills. 

• Knowledge of the racing industry is not required but could be beneficial. 

b. Contacts (Types/Levels, Internal/External): 

• Through experience with the racing industry, the candidate may deliver external resources that 
could provide the required expertise in an efficient manner from a financial and executional 
perspective. 

c. Problem Solving and Decision Making: 

• The coordinator must have the organizational and communication skills to manage a program with 
numerous internal and external contacts. The coordinator must develop a team environment 
where everyone's opinion is valued and taken into consideration throughout the development of 
the program. 

• Coordinator must exhibit a short learning curve. Review complex information to identify trends, 
problems and opportunities. Uses sound judgment in all decisions. 

• Job requires travel 40-50% of the time. 

• The coordinator must have a sound understanding of the MSA with an understanding that tobacco 

regulations vary from market-to-market and all local and national ordinances must be identified and 
adhered to throughout execution of the program._ 


5. Physical / Mental Requirements: _ 

• The incumbent must be able to withstand the physical pressure of sitting, standing, and walking. 
The incumbent must be able to conduct research, analyze data, draw conclusions and create 
solutions and methodologies, implement, direct and evaluate the effectiveness of multiple 
resources and handle demanding time constraints. The incumbent must be able to utilize various 
computer software._ 


6. Scope / Dimensions (Indicate last or budgeted data. Complete relevant sections). _ 

_Total Direct Reports _Total Staff Size 

_Exempt_Non-Exem pt_Other _Exempt_N o n - 

Exempt_Other 

List Equipment (Non-Exempt): 

_Percent of Time Additional Scope: 

S 26.4MM Budget (Yr.) 

_Sales (Yr.) 


Source: https://www.industrydocuments.ucsf.edu/docs/slkm0004 
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7. Organization Chart: _ 

Must be attached showing supervisor, peer and subordinate positions of job described. 


Source: https://www.industrydocuments.ucsf.edu/docs/slkm0004 
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